Name: __________________________________	Period:_____

Target Practice

Using a Desktop Publishing program (or Word Processing program) you will be creating an ad aimed at a random target market. You will choose a Popsicle stick which has a target—some are wide, some or more narrow. You should already have a background in both Marketing and Desktop Publishing prior to doing this assignment. 

· You cannot create an ad for a product or company that already exists. You may use a picture of an existing product, but you must create your own name and slogan for it. 
· Think about WHO is sponsoring this ad. Is it a company? A store? A volunteer group? Basically, who hired you to create this ad for them and what is their goal?
· Your ad must include:
· Product Name
· Product Slogan
· Product Logo (use shapes, text, and images to create, then group together into one picture)
· Way to be contacted (address, phone, website, etc. You can make this up.)
· At least one image
· A small text box with your name, period, and assigned target market
· When doing Google searches for your target, have a product in mind first. Just searching your target market title won’t necessarily help, especially if you have a very wide target.
· [image: http://4vector.com/i/free-vector-dart-clip-art_109238_Dart_clip_art_hight.png]At the bottom is a list of 12 marketing strategies. You do not have to use them, but choosing one can help you think of ideas for your ad a little easier. 

Once you have chosen your target market, fill out the following:

1. [bookmark: _GoBack]My Target Market: _______________________________________
2. My target is 	WIDE		MEDIUM		SMALL
3. What are some NEEDS of this target? _____________________________________________________
____________________________________________________________________________________
4. What are some WANTS of this target? ____________________________________________________
____________________________________________________________________________________
5. Is my product for this target will be a 	GOOD		SERVICE		BOTH
6. My product name is: ________________________
7. My slogan is: 	___________________________________________________________________

Now create your ad! When finished, print in color, staple to this sheet, and turn in to the basket!

Marketing Tactics:

1. Bandwagon – “Everyone is doing it.” Join in for certain victory, or because it’s a mass movement and you don’t want to be left behind
2. Beautiful People – Using famous, happy, and/or attractive people to make you feel like the product can make you like them.
3. Card Stacking – Making the product look better by comparing certain facts to the competition, but not sharing all the facts.
4. Common Man – Also known as “ordinary people sell,” this technique uses ordinary people, clothing, language, etc, to sell the product, in order to relate to regular people. 
5. Emotional Appeal -  Arouse emotions such as fear, humor, love, or desire
6. Glittering Generalities – Uses emotionally appealing words but no actual data or concrete argument to prove it. Broad statements about audience beliefs.
7. Name Calling – Targeting a specific competitor and using negative names to create an unfavorable opinion about them.
8. Repetition – Using a jingle or word this is repeated over and over again, getting stuck in your head. Can be catchy music and jingles as well as slogans or phrases.
9. Stretch the Truth – Exaggerate a fundamental aspect of the product that is true, but only to a certain degree.
10. Statistics - Facts and figures are often used to make a product sound better, healthier, more effective, etc. Demonstrations of the product vs. a competitor are common.
11. Testimonial - Popular stars as spokespersons, receiving big contracts to endorse products. YOU can resemble your celebrity idol by using the product.
12. Transfer -  Associate the product with something consumers love or relate to—so they will transfer the qualities of that positive image to the product.
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